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This study aimed to examine (1) Thai tourists' opinions toward tourism components
and their purchase decisions for tour packages to China, and (2) the influence of tourism
components on purchase decisions following the visa-free policy. A quantitative approach was
employed, collecting data from 400 Thai tourists aged 20 years and above who traveled to
China after March 1, 2024, and used tour package services, selected through purposive
sampling. The findings revealed that overall opinions toward tourism components were at a
high level (mean = 3.64). Attraction received the highest mean score (mean = 4.12), followed
by accessibility (mean = 3.81), accommodation variety and quality (mean = 3.57), and activities
(mean = 3.51), respectively, while amenities were rated at a moderate level (mean = 3.18).
The overall purchase decision was also at a high level (mean = 3.94). Hypothesis testing results
revealed that three tourism components — (1) attraction, (2) accessibility, and (3)
accommodation variety and quality — had a statistically significant positive influence on
purchase decisions at the .05 level, whereas amenities and activities had no statistically
significant influence. All independent variables jointly predicted 32.50 percent of the variance

in purchase decisions.
Keywords: Tourism components, Purchase decisions, Thai tourists, Visa-free policy, China
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